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_ ENABLING PROACTIVE
g~ CUSTOMER SERVICE

" FOR SMES




TRANSFORMING
CRM WITH IOT

* |oT provides real-time data

from devices, enabling insights
into customer behavior and
product usage.

- CRM systems use this data to
automate alerts, schedule
maintenance, or resolve issues
proactively.

Example: Smart home devices

triggering service calls before users

notice an issue.
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Cost Savings: Predictive maintenance Customer Retention: Proactive service

prevents expensive downtime. Increases satisfaction.
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.. - Efficiency: Automated workflows reduce
and communications to individual , .
manual intervention.
needs.




REAL-WORLD APPLICATIONS

* Retail: Inventory management using connected shelves

and automated reordering.

e Healthcare: Wearables sending real-time health data
to alert physicians.

» Manufacturing: Predictive maintenance for equipment
to reduce downtime.




KEY TECHNOLOGIES =

loT Platforms: AWS
lOoT, Azure loT Hub,
Google Cloud IoT.

CRM Systems:
Salesforce loT
Cloud, HubSpot,
Microsoft Dynamics
365 with loT
integration.




CHALLENGES \

Security Risks: Preventing breaches

from connected devices.

Data Manage He Processing and

s: Investments in . . ,
\ Integrating large IoT datasets into CRM
devices, networks, and software.
systems.




BEST PRACTICES

To effectively implement IoT-CRM integration:

o Start with scalable and modular solutions that can grow with the needs of your
SME.

© Ensure robust security measures are in place to protect loT devices and CRM data
from potential breaches.

© Invest in employee training to help teams effectively manage and interpret
loT-CRM workflows.

© Regular audits of data privacy and compliance standards are essential to
maintain trust and meet regulatory requirements.

These steps collectively ensure a secure, efficient, and future-ready loT-CRM ecosystem.



FUTURE
TRENDS

‘ e AlI-Powered CRM: Machine learning

®.O (. ﬂ‘ to analyze loT data and predict

customer needs.

* Real-Time Data Streaming: Instant
updates for smarter
decision-making.

* Predictive Analytics: Anticipating
customer issues and addressing
them before they escalate.



CONCLUSION

In conclusion,loT-CRM integration enables SMEs to offer proactive,

personalized customer service by harnessing real-time data from
connected devices. This approach drives key benefits, including
enhanced efficiency, reduced costs, and improved customer
retention.

While challenges such as data security and system complexity
persist, advancements in technology and adherence to best
practices provide scalable pathways for successful implementation.







